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BCO101 – Fundamentals of Marketing 
DURATION 
 
Reading Time: 10 minutes 
Writing Time: 120 minutes 
 
INSTRUCTIONS TO CANDIDATES 
 
Section A:  
Suggested Time:  
20 mins 
Multiple Choice Questions: Answer ALL 10 questions. 
Marks as indicated on paper (Total marks = 10) 
Section B:  
Suggested Time:  
50 mins 
Short Answer Questions: Answer ALL 5 questions. 
Marks as indicated on paper. (Total marks = 20) 
Section C: 
Suggested Time:  
50 mins 
Short Essay Questions: Answer any 2 questions out of 3 questions. 
Marks as indicated on paper. (Total marks = 20) 
 
EXAM CONDITIONS 
You may begin writing from the commencement of the examination session.  The reading time indicated above is 
provided as a guide only. 
This is a RESTRICTED OPEN BOOK examination 
No calculators are permitted 
No handwritten notes are permitted 
Any hard copy, unannotated English dictionary is permitted 
 
ADDITIONAL AUTHORISED MATERIALS EXAMINATION MATERIALS TO BE SUPPLIED 
 




1 x 16 Page Book 
1 x 4-Multiple Choice Answer Sheet 
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Section A 
Multiple Choice Questions 
Section B 
Short Answer Questions 
Total No of Marks for this Section:  20 
 
This section should be answered in the Answer Booklet provided. 
 
Answer ALL FIVE short answer questions  
 
Marks for each question are indicated.  Suggested time allocation for Section B:  50 mins 
 
Question 1 




In the digital age, information is plentiful and cheap. Explain why it is more important than ever for managers to 












Briefly outline the following concepts: 
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(i) Price ceiling. 
(ii) Price floor   
 (Marks: 4) 
Section C 
Short Essay Questions 
Total Number of Marks for this Section:  20 
 
This section should be answered in the Answer Booklet provided. 
 
Answer ANY TWO questions  
 
Marks for each question are indicated.  Suggested time allocation for Section C:  50 mins 
 
Question 1 




An up-market accommodation hotel wants to gain customer insights about the level of service being 
offered to its current customers. What recommendations would you make about suitable data 
collection methods? 
     (Marks: 10) 
 
Question 3 
Provide examples of the following: 
 
(i) place marketing 
(ii) person marketing 
(iii) social marketing. 
(Marks: 10) 
            
 
 
 
